A Multidimensional Model of client Success when engaging External Consultants by Gable, Guy
This is the author’s version of a work that was submitted/accepted for pub-
lication in the following source:
Gable, Guy (1996) A multidimensional model of client success when en-
gaging external consultants. Management Science, 42(8), pp. 1175-1198.
This file was downloaded from: http://eprints.qut.edu.au/68961/
c© Copyright 2001 Institute for Operations Research and the Manage-
ment Sciences (INFORMS)
Notice: Changes introduced as a result of publishing processes such as
copy-editing and formatting may not be reflected in this document. For a
definitive version of this work, please refer to the published source:
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
Copyright © 2001 All Rights Reserved
